
Opening the Envelope on Mail Statistics 



What is the Point? 

More reading of your Sends 

Leads to More Action 

Leads to Changing the World 



Email Nomenclature 

• Send – means it got out of your email server 

• Opened – means the little image was downloaded 

• Bounce – means some unusual and often inscrutable message 
came back from their email server 

• Read – we don’t have any way to know that except for 

• Click Thru – means it was actually read 

• Unsubscribes/Opt outs – they don’t want to get this anymore 

• Spam reporting – We don’t have any way to know that either 

 



Click Thru Rates and Frequency 

http://blog.kissmetrics.com/science-of-social-timing-2 



How often should we send? 

http://blog.kissmetrics.com/science-of-social-timing-2 



Email Report 



Email Bounce Report for a Single email 



Mail Summary Report 



What’s in your Spam Folder? 



Other Factors that affect Click thru rate 

Subject Line 

Content aka Story or Recent Events 

Design 

Sender Name 

Day, Time of day 

How recently they signed up 



Sender and Subject Line 

Sender 
Subject Line 

This is the beginning of the 
content of the email 



Simple and Direct 


